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ABSTRACT

Rites and rituals are the essence of Confucius lataiic corporate practices where responsibilitafs
corporations (i.e. economic, ethical legal and alpdowards society translated into virtue whersinarrated in cultural
aspects. Both societies have two distinct appraaohéheir CSR that are based on material and natenial dimensions.
In general CSR practices, business organizatioedank non-material approaches in which it may casansitive social
and ethical issues of the society. In both clogeijted societies compliance for non-material digiens can observe as
relational CSR that has theological inspirationeede approaches can accelerate economic activitysaieguard the
material interests of the corporations in the l@mtfucius and Islamic Societies. It is predicteat #xtrinsic cost of public
relations (i.e. monitoring, surveillance and perfance measures) can be minimize through non-mhbieitatives.
Presented article argue on the cultural aspect€SR that can incorporate with non-material dimemsié CSR and
presented in the form of model for both societidsese models develop an understanding of CSR imralagocial setting

of the Islamic and Confucius societies.

KEYWORDS: Rites and Rituals; Corporate Social Responsib{ilt$R); Public Relations; Confucian Society; Islamic
Society

INTRODUCTION

Chinese and Muslim societies have centuries be@mémational trade. They borrow their businesemsofrom
cultural/theological practices. Virtue as a printem dominates over the cultural/theological pragicEthical philosophy
of Confucius focuses on the concept bf and “ren’. It means rites and rituals, in broader senseespds a family and
members of the family are subject to it. Du Boi81@) argues that Confucianism in modern China clamed as ‘ethical
system’ and promoted as ‘state sponsored theofigyilarly in Islamic society, members of the sogiate subject to the
“will of God/Allah” and bond to follow the Sayingnd practices of Prophet Muhammad (PBUH). As He Saveryone is
responsible of his/her shepherd and should be aableewhat he/she shepherded”. Theological conziepittue in Islam
is between the lines of material and non-mateiiaedsions. With the spiritual sprit of enterprisitftgarmonious stability’

can be attained in any society (Hamilton, 2016; kém et al., 2016).

In the wakeup of the industrial era, religiousiiitugions raised the question of social respongibdn functions of
business. The prime question was either the busimssitutions responsible towards society, busiraganizations are

only meant to maximization of profit. Business origations consider that they are operating undeddgal contract and
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having minimum obligation of a business to paytathe government and government is responsibteeavellbeing of
the society. ldemudia (2011) argue that criticismbusiness by religious and social institutionsaee the reason to
initiate the CSR in Western countries; it was fakal by the interests of business while ‘local pties’ were ignored in
such CSR. It is ‘South-centered CSR’. Such CSRuisrfy potential to give input to current CSR theand practice and
can establish roadmap for developing countries. [iitle of CSR of multibillion corporate sectors caevelop with
government, considering local priorities. This canty achieve through ‘bottom-up’ approach in CSBearch. It is argued
that CSR having potential of values relations ameérge from cultural public relations, having potenof relational CSR
(Shah and Chen, 2010).

The implication of CSR as a social policy presentedcomplex picture in China and Muslim World.
‘Neo-liberalization of marketurged internally authoritarian organizations that sesponsible to report their headquarters
and they are not answerable to locals, they haveetform their functions as responsible as sugdelteacademia,
activists and social watch dogs for the wellbeifig@mmunities and marginal classes. Crouch (20t@§)ethat in the
global economic race there are so many geograppiors for transnational companies to develop mreson
governments for the regulating of their econom&milar difficulties observed for ‘regulatory regési and they increase
their productions for economic growth. So far, emoit productivity is beneficial for people but inedity and ‘social
policy provisions’ are evident. CSR can serve bpghspectives, welfare of people (in Muslim worldrfr Africa to
Southeast Asian Region) and Public Relations im&hit is argued that People’s Republic of Chinangered into an
arena where she is in the position to instituticmaCSR program considering her cultural ecology d@mestic priorities.
Muslim world have to trace her footprints. Chinaldviuslim world are having the same priorities ¢hg case of Google
and Chinese government policy towards mental acihisbealth (non-material dimensions), and its répg of issues
concerning to its security, can quote as its pmsitor strong regulatory regime. Muslim world is@ffacing the challenge

of their social harmony, ethical system, and caltutuals.

Presented article argues on the CSR relational humdering non-material dimensions emerged fromfGains
and Islamic cultural social ecology. This approaepicts natural social setting to perceive nonetaltdimensions of

Public Relations and CSR in Chinese and Islamiddwvor
EMERGENCE OF CSR FROM VIRTUE

Theories of CSR emerged from the perspective atatimanagement and it tends to social respontsilol
business organizations. Confucius perspective dR @& practice and implication is having the potahtf ethical
management. Although, some parts of East Asia, Ipelige to worship Confucius. His teaching consatkrgolden
principle of life and theology. In Islamic societyeligion never separated from social life, ethicahduct of society is
shaped bylslamic socio-religious ethicsvhereas secular ethics is social in essence (M@aywlh989). Taking Confucius
and Islamic perspective of CSR into account, saeisponsibility of business is emerged from virtGenfucius concept

of social responsibility of business is social #meblogical in nature.

There are several notions that generally assoc@atarhlled as part of CSR e.gotporate social performance
(CSP), Tipple bottom line (People, planet, profjt)corporate citizenshipand others. Similarly, it also linked with several
levels e.g. CSR1, CSR2, CSR3 and CSR4, based femetif approaches towards different obligationshiBad (2008)

develops extensive study on definitions of CSR eantked in énvironmentd) ‘social, ‘economi§ ‘stakeholderand
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‘voluntariness Academicians and mangers spent most of theie timdefine the concept and then its narratiorhen t
industry. So far, it is need to trace the root€8R in culture and find the way to meet the locainiies. Dahlsrud (2008)
asserts thatvorld Business Council for Sustainable Developnf@fBCSD)two different definition of CSR, one carry a
view of CSR and othercbrporate environmental responsibilityEnvironment stands for physical and social emvitent.
Confucius environment belongs to the ethics of aoaider where everybody is responsible for hisoastand have to
judge by regulatory body (government/party). In tlstamic environment, the ultimate goal of ethications of
individuals or groups is to attain the blessingAtrhighty Allah and prosperity (i.e. spiritual) obsiety. The prosperity is
varied from social behavior to consumption and prap business conduct. Green (2011) argue thaturner support
based on three values that are ‘emotional’, ‘sbeiadl ‘functional’ that influence from ‘economic reditions’ and product

category, consumer directly linked these initiativéith company’s CSR.

Confucius and Islamic view of virtue refers the eoom wellbeing of society by those who are respdegib i’
and Khair’ (greater wellbeing by those belongs to class ofelavit needs Institutional wellbeing that can depe
conceptual framework for policy makers (Daruse®8ll6; Turker, 2016; Muhamad et al, 2016; Ahmadle2015 ). The
institutional definition present the governmentwjeas UK Government (2001) submitted to the Eurapgaion on CSR

framework defines CSR as:

“Corporate social responsibility recognizes voluriteess that the private sector’'s wider commerci@k8holder
interests require it to manage its impact on sgcatd the environment in the widest Environmergaks. This requires it
to establish an Economic appropriate dialogue ortparship with relevant stakeholders, be they eyg#s, customers,
investors, suppliers or communities. CSR goes lmkylegal obligations, involving voluntary, privateector-led

engagement, which reflects the priorities and cleteastics of each business, as well as sectordllaoal factors”
CONFUCIAN INTEGRATED MODEL OF RELATIONAL CSR

Confucius core values of “li” and “ren” are basedmaterial and non-material dimensions. Kenan (2@tgues
that “ren” is cognitive in nature and it comes frgu@rsonal accountability, not from the out fact@snfucius considers
the practitioner of “li” and “ren” a responsiblediridual and labels him as “gentleman”. In the awtd Confucius insists
the qualities of “gentleman” and insists on the eolyl behavior towards society. Business organination the
contemporary world by law are having all the rigbfsindividual and can act as person. A corporataeording to
Confucius can be “gentleman” and cannot be. It ddpeon the behavior of corporations towards sosilbeing of
society. Kenan (2011) asserts that in the recer@giConfucius spiritual ethics gives and distinetwpoint in the exiting

practices where material dimension considered itapbr

Chinese relational system is different from thetiehal models and strategies of Western type ofaR&R CSR
models. Confucius model provides universal priresgrom public relations when they adopt corposatgial responsible
practices. Chinese system is based on localizatioich is represented as “li", as Fan (2002) saymétaphorically
transcribes extensive behavioral patterns thatesregnized as appropriate and authentic humamtitecode of conduct
which is termed by westerns as rites and rituddsepsance, conduct, etiquettes, social and pdlgigstem. It is dissimilar
to Carroll (1991) CSR model which follows legalhieal, economic and philanthropy which encompasgsgmatic set
of responsibilities. According to the Confucius,nfan beings follow rules in cooperation rather tisamply behaving

through their own humanistic instincts which gratjugome on contract to construct society. Borrowthtbugh Fan
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(2010; p.207) Confucius theory of virtue is foundatbody for understanding the human nature, wisdbased on “ren”
means relational-centric behavior which comes tatualuunderstanding. Confucius relational paradiggnagainst
‘egalitarianism’ and is based on bioethics, for sseommunity moral disagreements cannot be soledugh

understanding of mutual relations.

According to Fan (2010) Confucius labels it as sakveelation (thin relation) when common rituals @@t
considered as important whereas strong relatidmsk(telations) when rites and rituals are practiednen every organ of
the relational paradigm is fully functional. Additially, through “philanthropy” weak relation can déecommodate in the
community whereas Confucius refers “market” as pashelent principle which is governed by market pples. It is
asserted that long term relationship of Chinesaéegpand organization can only achieve when firml \practice
Confucius system of ‘rites’ and rituals’. Dialoguan be referring as two-way communication and aaesibility that
present view of organization and get feedback fsociety. Contract is similar to CSR’s legal andaghresponsibilities.
Moreover, it refers as social and environmentatemb. The contract is an agreement of firm for dygerations in Chinese
society and it is a need, time, and location basddlanthropy without cause cannot persuade Chiseséety in
relationship with significant values or norms. Rhihropy can functions with cause related markefigM) and social
welfare programs for society. Finally, market iseaonomic responsibility in CSR which consideredQarroll a prime
responsibility of rims. In Confucius integrated nbtharket’ has its own norms that are based omptheiples of market.
However, on market norms only firm cannot achiemegl term relationship with society. Confucius rielaal model is

shown in Figure 1.

Confucian Society

Organization, Firm

Confucius System of Li
[rites) & Ren [rituals)

Dialogue: Two-way
» Communication

Contract: Legal, Ethical,
Social, Environmental |~
-~

Philanthropy: CRM®*, Social
welfare of society
—
Weak Market: Economic
Relation

Figure 1: Confucius Integrated Relational Model ofCSR

Common values,/shared

interests
Management

| Conflict resolution flssue

Strong
Relation

Confucius integrated model of public relations &8R. Public relations as CSR can fully functiorCionfucius
integrated model when the practice or rites andhrivill be according to the set traditions of theal community or guest

culture. The model can function within communitydaulture, cross-community or “cross district”. €saistrict refers to
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the contract in rituals which causes conflict @uiss in practicing of the model that refers tovtleak relationship. On the

other side, shared rituals cause strong relatidreswit comes to practice “Dialogue, Contract, Rtthaopy, and market”.
ISLAMIC INTEGRATED MODEL OF RELATIONAL CSR

Islam is a monotheist in its essence that focuseh® strong believes on non-material (spirituatiue. Faith on
Allah (God) is important component of the Islamaiéve. The holy Qur'an is the written procedureddMuslim, and life
of Muhammad (s.a.w) is the guidance for the condiictording to Islamic believes human on earththesbest creation
of God. Human by his nature are having the chariatitess of good deeds. The worldly life will be ged by the actions
one’s performing in the form of good or bad deddghe Islamic teaching, responsible and ethicairtess practices are
encouraged. Prophet Muhammad (S.A.W) himself diddrand presented best practices of responsibirelsgs Social
welfare and wellbeing of society taken a prime posiin the Islamic responsible business practiéé& goods that cause
risk to the human health and cause problem forsthaal order are prohibited in the business. The&'@uexplains
prohibited practices as: “they ask thee concermiitge and gambling. Say: in them is great sin, ades profit for men;
but the sin is greater than the profit” (Qur'anytP, p. 219). In the Islamic responsible businpsactices filter of moral
practices works in accordance to the teachingswf® and Sunnah (life and sayings of Prophet Muhadh(s.a.w). It is
four principle components that are ‘unity, trustépsjustice and trade’, See Figure 2. Islam isstbiat all human are
equal and there should not any discrimination coring to race, color, creed and gender, superigaty be only honor to
those who are in the righteous practices: “O mafikile have created your from a male and female,raade you into
nations and tribes that you may know one anotherily/ the most honorable of you with Allah is thaho has Tagwa

(righteousness)” (Qur'an, 49, p.13).

The prime factor of responsible conduct of any oecafion in Islamic society can be equality whilel@als with
several publics. However, unity and trusteeshiptleeimportant factors for conflict resolution imetmodel presented in
the Figure 2. Trusteeship reflects the greater welhg of society through material contribution ioflividual or
corporations. Zakat (obligatory charity) is dudstam for those who can afford their livelihood.iFleompulsory charity
is not only restricted to the Muslim followers hitts for all the deprived people of society with@ny discrimination of
religion, race and gender. In the broader perspectiocietal and environmental security can comemanifestation of
Zakat. Islam discourages the accumulation of mategisources and motivates the circulation of vilesitcumulation of
material resources bring social order in dangéai jurisprudence keeps the cycle of harmonyiéd@mnd ecological) in
order. It insists the modernism that should basekmowledge and research. First revelation on Rrbpuhammad
(s.a.w) insists on the importance of knowledge @sgarch that “He (God) taught by the pen. He daght that which he
know not. Nay! Verily, man does transgress (in dads and evil deeds). Because he considers himsiélufficient.
“(Quran, 96, p.4-7)
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animals and ecology concerning to social and enwiental order.

Figure 2: Islamic Integrated Relational Model of CR

In the case of unethical business practices thay nsmuse harm to the human health, social order and
environmental problem, Islam insists on the justloecase of environmental and ecological issuesjuhltice should be
made with common census, futuristic dimension {qg@snot ignore in all the process of justice. Fday in trade is
highly insisted in Islamic virtue. All the goodgaptices and ideas that are harmful for societypantibited. Islam strictly
prohibited the wine, gambling, and all those thitlyst cause problem for the society, environment ecology. Islamic
integrated model of CSR works in Muslim society whiem/corporation wants to maintain their relagonith society. In
the case when organization will practice materialdel of CSR, it will come to the weak relation afcgety with firm.
Conflict resolution and issue management can addhesugh the component of unity and trusteeshépitwill consider
the wellbeing of society. While through justice dad play in trade, it leads to strong relatiorttwsociety. In the model

(Figure 2) bottom up approach elaborates the o#latiCSR of Islamic and corporation.
CONCLUSIONS

Public relations and corporate social responsybitibve comprehensive similarities in implicationsatategic
level. Universal application of PR as CSR is naisfble because of changing scenarios of time, spaud culture.
However, on societal level CSR base on certainutatied principles and most of them are not cultaral value oriented.
They have implication from the management perspestiThe values that Chinese and Islamic society significantly

have a tradition of Confucius ideals (Confucius atyism) and Qur'ann and Sunnah (Islamic Ideals) wkicminantly
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represent both societies in a way that how a catjmr can function with the local priorities. Conius and Islamic

Integrated models of CSR not only general represiemt of society, on strategic level but its imption can model for the

public relations in direction to CSR. Economic,iedh legal and social aspects of societal life wilhsider as virtue in

Confucius and Islamic societies when it will nagrat cultural aspects and meet local prioritiesniiuaterial approaches

presented in the models cover sensitive social ethital issues of Confucius and Islamic societiBlsese models

presented relational CSR that have theologicaliiagpns. It is infer that these approaches carelecate economic

activity of the corporations in the host Confucamsl Islamic Societies and can safeguard the ecenioterests. Extrinsic

cost of public relations usually spend on monitgrisurveillance and performance measures in PRCSHRI activities, it

can minimize through non-material initiatives.
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